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Project Synopsis !
The online documentary ‘What Matters To You?’ is designed to serve as an antithesis to 
the criticism regarding Generation Y and online activism, stating that this generation is 
unlikely to engage in issues in a way that will really impact upon and effect change. By 
interviewing a range of young people of this generation from across the world on a range 
of topics, including human and animal rights, social justice and the economy and 
environmentalism, this online documentary hopes to showcase the different ways in which 
Generation Y engages with a variety of different issues and how it is helping to change the 
future. Additionally, the online documentary will include a panel-style discussion with youth 
activists across these different areas, on how they feel about the issues raised surrounding 
youth activism and how they plan to overcome these issues. !
Discussion of Audience !
The intended audience for this online documentary are Generation Y people, who are 
interested in areas of activism and want to learn more about what they can do. It is hoped 
that the interviews will inspire and encourage more people to become involved with the 
issues they are passionate about in ways that interest them. It is hoped that the audience 
will realise that, despite financial, geographical or any other limitations there is always 
something that they can do to learn more about a cause and to help create change.To give 
the example of a case study, a typical target audience member might be a nineteen year 
old girl named Alice from South Australia, who is interested in animal rights and wants to 
change to a vegan diet, but doesn’t know too much about being vegan or how to eat a 
healthy, balanced diet as a vegan. Following the links on this online documentary, she can 
watch a video interview with twenty-two year old animal rights activist Peter, who lives in 
Sydney and is an aspiring vegan chef. After she watches the interview, Alice can find links 
to websites with good vegan recipies, information on where to buy vegan products and 
vegan communities in Australia. She can also take a quiz to see how much she has learnt 
about being vegan and being involved in animal rights from this interview. She can then 
share the interview on her Facebook page to show her friends, using the embedded social 
media sharing tools. !
Interface !
Ease of navigation through the online documentary has been the focal point of the user 
experience design; considering that the audience is broad, it is necessary to ensure that it 
is simple for them to find exactly what they are looking for, while still keeping the project 
fresh and interesting. The home page will ask the question, “What matters to you?”, and 
will be followed by four sub-headings: “Human Rights”, “Animal Rights”, “The Economy” 
and “The Environment”. This is done so that, while the user might not be sure what the 
subject is entirely about, they will be able to find what they are interested in straight away. 
By eluding to the subject but not overstating it (the use of the question, rather than stating 
“this is about youth activism”), it is hoped that the user will be intrigued by what they are 
seeing.  



Following this, the user will be taken to one of two interviews in the area they have 
selected to investigate, and will be asked to “meet” the people featured in them by clicking 
on a photo of the person. When the mouse hovers over the photo, they will be provided 
with a brief biography of the person in the interview, including their name, age, occupation, 
interests and the organisations/movements they are involved in. The user can then select 
the interview, which will open the full video interview as well as a side bar with three more 
links. After they have watched the video or while they are still watching, the user can elect 
to “Find Out More” (the user will be taken to a page that provides them with links to 
relevant information in relation to this interview), “Share This Story” (share a link to the 
interview on their Facebook, Twitter, Tumblr, etc.) or “Take The Quiz” (take a short quiz to 
test how much they learnt from watching the video). At any stage during the navigation of 
the online documentary, a “Back To Home” link will be provided so that the user can easily 
return to the main page. 

From the main page, the user can also follow a link to the panel discussion via the 
attached bubble question “What is activism anyway?”, and will also be able to find links to 
discussions on youth activism, the option to share it through social media, and the option 
to take a quiz regarding the nature of social activism.  

!
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Visual Design !
The bright colour scheme of the online documentary is intended specifically to appeal to 
the audience – namely, bright pinks, yellows and blues (I envision a kind of sorbet ice 



cream type of colour scheme). However, I do not want to oversaturate the colour and 
would contrast this with a beige or brown background. This would make the headings and 
text on the page stand out while not overpowering them with too much cluster and colour. 

In keeping with the desire to appeal to a modern audience, I would like to use a 
typography which would primarily suggest an aesthetic of being modern, up-to-date and 
current. I would most likely use a Sans Serif font, perhaps Aerial or Calibri, which are 
commonly used as default fonts on Apple Software. This might subtly uggest a cohesion 
with a brand which is also modern and up-to-date! I would like to accentuate the headings 
of each section, such as on the title page, to make it seem more dramatic. 

The layout and composition would suggest a great deal of negative space, with limited text 
and graphics. I would like the primary source of information to come from the video and for 
the rest to eliminate distraction from this content, drawing the user into what is the most 
important aspect of the online documentary.


